
ANTARES VISION GROUP
MARKETING PRESENTATION



MARKETING TRENDS 
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MARKETING IS EVERYWHERE
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HOW OUR MARKETING IS DIFFERENT?
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PROBLEM SOLVING

VALUE FOR LIFE

SHARED KNOWLEDGE

DATA ANALYSISLISTEN THE NEEDS

PRODUCT

PROFIT

PLANET

PEOPLE
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FROM MULTICHANNEL TO OMNICHANNEL
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FROM MULTICHANNEL TO OMNICHANNEL

EVENTS 
[TRADE SHOWS, CONFERENCES]

PR AND MEDIA

COLLATERALS
[BROCHURES, FLYERS, ROLL-UP]

WEBSITE &  
SOCIAL MEDIA

DIGITAL
COMMUNICATIONS

DIGITAL EVENTS

OFF-LINE ON-LINE



TRADE SHOWS
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PR AND MEDIA
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COLLATERALS
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WEBSITE

GROUP'S WEBSITE

BUSINESS AREA W
EBSITES



SOCIAL MEDIA
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ANTARES VISION GROUP PAGE

CORPORATE NEWS

FINANCE NEWS

ACQUISITIONS

CSR

EVENTS AND INTERVIEWS

BUSINESS AREA PAGE

LIFE SCIENCE

COSMETICS

FOOD

BEVERAGE

RIGID CONTAINERS

PRODUCT AREA PAGEANTARES VISION GROUP INDIA:

CSR

EVENTS AND INTERVIEWS

TALENT AQUISITION

EMPLOYER BRANDING



DIGITAL COMMUNICATIONS AND EVENTS
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HOW TO BE DIFFERENT?

BUILD A GOOD NETWORKING

THINK OUT OF THE BOX

MAKE EXPERIENCE DIGITAL COMPETENCE

DATA ANALYSIS  

PROJECT MANAGEMENT

SOFT SKILL HARD SKILL
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• COMMITMENT IN  GOOD TRAINING

• CREATE  VALUE 

• MAKE THE DIFFERENCE



KEEP UPDATED
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LET’S STAY CONNECTED

 TODAY’S PRESENTATION

 COMPANY PRESENTATION

 CORPORATE VIDEO

 TRUSTPARENCY VIDEO
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